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Abstract: In the fiercely competitive furniture market in Hanoi, optimizing SEO and utilizing social media
platforms are essential to enhance the brand promotion effectiveness of Zin Hom. This thesis aims to build a
comprehensive strategy combining theory and experimentation to improve the brand's online searchability,
thereby increasing brand awareness and online sales revenue. The research methodology is based on analyzing
the current situation, comparing popular SEO and social media methods, and conducting practical experiments
to identify optimal solutions.
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