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Abstract: This topic aims to meet the need for promoting and increasing revenue of products at Vincom Yen
Bai supermarket through building an online sales website. Through theoretical research on e-commerce
combined with experimental system deployment, the project hopes to provide a comprehensive solution to
help the supermarket optimize customer approach and product management. The expected results of the topic
not only contribute to the digital development of Vincom Yen Bai but can also be extended for application to
other retail businesses.
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