
Build a car sales website for a Mazda showroom.

Le Anh Tu

Abstract: In the current context, using a website for sales has become important for car showrooms like
Mazda to enhance business efficiency and better serve customers. This topic focuses on building a specialized
e-commerce system for the Mazda Showroom, including the process of designing user interfaces, deploying a
website platform based on modern technology, while ensuring high security and performance. The research
method combines theory with experimentation to build a system that meets market requirements. The
expected result is to provide an effective technical solution for the Mazda Showroom, contributing to
improving customer experience and increasing sales.
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