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Abstract: In the context of the rapidly growing online business environment in Vietnam, this study focuses on
exploring and applying Search Engine Marketing (SEM) to optimize online marketing activities. The main
objective of the topic is to build an effective SEM strategy to enhance e-commerce positions on search
engines. The research methodology includes theoretical analysis, practical evaluation, and experimental
implementation. The topic is expected to provide useful solutions for businesses in improving customer reach
through the internet.
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