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Abstract: In the context where customer information management is becoming increasingly important for
businesses, this topic aims to address the problem of improving the efficiency of customer profile
management for Viet Nhat - Hanoi Construction Investment and Trading Joint Stock Company. The objective
of the research is to design and implement a customer relationship management (CRM) system based on
current best practices, combining references from academic works and empirical studies within the enterprise.
Through the execution of this topic, we expect to provide the Company with a solution to enhance its
competitive capacity by optimizing customer management, while also contributing to knowledge about CRM
in the construction and commercial service sector.
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