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Abstract: The topic aims to research and implement an IT solution to enhance the efficiency of customer
relationship management (CRM) at FPT Digital Joint Stock Company, Thai Nguyen branch. The context for
selecting this topic stems from the need to optimize customer communication processes, aiming to provide a
better experience and increase engagement between the company and its customers. The research
methodology includes analyzing the current situation, deploying a CRM system based on advanced
technologies, and evaluating effectiveness through KPIs. The topic hopes to contribute to developing the
customer relationship management capabilities of FPT Thai Nguyen, while also providing a reference solution
for similar businesses.
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