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Abstract: This topic aims to evaluate the necessity of applying search engine optimization (SEO) methods in
the marketing strategy of Arthome Furniture Joint Stock Company in Hanoi. The main objective is to build
and implement an effective SEO system to improve rankings on search engine results pages, thereby
enhancing access to potential customers and improving sales. The research method is based on the integration
of theoretical analysis of SEO and practical application at the company. The expected result is that the
application of this topic will bring many economic benefits to Arthome, while also contributing to the field of
online marketing research.
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