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Abstract: This study aims to survey and evaluate consumer awareness and perspectives on safe products in
the Thai Nguyen city area. The main objective is to identify factors affecting product choice and feedback
from consumers. Thereby, solutions are proposed to improve product quality as well as enhance the
effectiveness of communication about product safety. The research methodology includes data collection
through qualitative and quantitative surveys, combined with content analysis to provide useful information for
businesses and local authorities. The expected outcome is to contribute to the sustainable development of the
safe product market in Thai Nguyen city.
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