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Abstract: In the current context, effectively transmitting information through digital media is increasingly
emphasized. This project aims to create a short video titled 'T Love MMC' for the purpose of education and
brand promotion of the MM Group. To achieve this goal, the research applies principles of engaging content
design combined with modern digital techniques. Through the experimental process, the project hopes not
only to provide creative solutions for communication but also to contribute to the field of video marketing in
the future.
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