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Abstract: This topic focuses on researching and developing a short television commercial (TVC) to promote
the brand of Suzuki Van Dao Company. The background of the topic is based on modern marketing needs,
which require multi-dimensional and unique communication strategies to enhance brand awareness and attract
potential customers. The objective of the topic is to design and produce a TVC with appealing content and
format, while ensuring alignment with the core values and market positioning of Suzuki Van Dao Company.
The research method applies a combination of theoretical analysis of advertising and experimentation to
optimize communication performance. The expected result is a high-quality TVC that helps improve brand
recognition, enhance customer interaction, and contribute to the company's overall marketing strategy.
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