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Abstract: This topic focuses on producing a Television Commercial (TVC) for the watch brand Đăng Quang
Watch, aiming to enhance brand awareness and appeal to target customers. The research context is set within
the highly competitive watch market. The method combines analysis of the current market with TVC design
based on effective communication principles. The TVC is expected to deliver a strong advertising impact and
contribute significantly to the development of the Đăng Quang Watch brand.
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