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Abstract: In the fiercely competitive context of the food industry, this topic focuses on building a television
commercial (TVC) for SuSu milk products using 3D simulation techniques. The goal is to enhance the
effectiveness of message delivery and attract consumer attention by leveraging advanced technology. The
research methodology includes market analysis, designing and implementing 3D simulation scenes, and then
evaluating the results through practical tests. This topic not only contributes to diversifying the advertising
strategy of the SuSu brand but also expands the application of 3D technology in the marketing field.
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