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Abstract: This topic aims to address the issue of raising awareness and preference for 1zzi milk products
through television commercials (TVCs). The research context is based on the current market reality, where
competition among milk brands is increasingly fierce. The objective of the topic is to build a highly creative
TVC while ensuring appealing content and format to attract viewers. The research method includes collecting
data from relevant research sources and analyzing modern market trends, then applying them to the TVC
design process. The expected result is an effective Izzi milk TVC that contributes to increasing sales and
enhancing the brand's competitive position in the market.
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