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Abstract: In the increasingly competitive landscape of technology universities, building an effective
promotional video has become a key factor in attracting potential students and creating a positive impression
of the institution. This topic focuses on developing an introductory video for the University of Information and
Communication Technology, with the goal of optimizing content to convey the core message while reflecting
the university's vision and mission. The research method combines theories of visual marketing with
experimental short video production. It is expected that completing this video will help enhance the
university's brand image in the contemporary technical education environment.
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