Build a website to promote the specialty product "Cam Canh Bac Giang"
(Bac Giang orange).
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Abstract: In the context of a rapidly developing digital economy, building a website dedicated to promoting
the specialty product of Bac Giang orange (Cam Canh) aims to enhance brand awareness and increase
international market access for the product. The study combines theoretical research with experimentation to
design and deploy an effective website system, while also analyzing the website's impact on revenue and the
specialty product's brand. The expected results will contribute significantly to the sustainable development of
the agricultural industry in Bac Giang.
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