Building a phone sales management program at Big.S company.
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Abstract: This topic aims to research and implement a phone sales management system for Big.S Company,
addressing issues of efficiency and accuracy in the process of managing and tracking sales performance. By
applying practical research methods combined with modern information technology analysis, this project
seeks to enhance the competitiveness of Big.S Company in the mobile phone market. The expected results

will contribute significantly to the development of sales management and IT applications in the field of
e-commerce.

Keywords: Sales management, Mobile phones, IT in business, Management systems, Big.S Company



