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Abstract: This study aims to address the problem of market information asymmetry by building a
comprehensive service platform that integrates the collection, organization, and promotion of
sales/offers/discount information. Combining theoretical analysis with practical application, we plan to
develop and test this system to improve communication efficiency between businesses and consumers, and
expect to bring users a more convenient shopping experience. This work not only holds significant theoretical
importance but also has notable practical value for the development of e-commerce.
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