Building a sales website for a Thai cosmetics company.
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Abstract: In the context of increasing digitalization, building a professional sales website is necessary to
enhance the competitiveness of domestic cosmetic businesses against international rivals. This project aims to
design and implement an e-commerce system suitable for the requirements of a Thai cosmetics company,
meeting the needs for product management, order processing, and improving user experience. The research
method combines market analysis and website construction experimentation to ensure practicality and
effectiveness during implementation. The expected result is an online business system that can optimize the
company's workflow, enhance its ability to reach a wide range of customers on the internet, and contribute to
the research on information technology applications in the field of e-commerce.
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