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Abstract: In the context of the increasingly competitive food commodity market where product quality is a
key factor determining business survival, this topic focuses on building a clean tea sales website for the family
company Lien Hong, Thai Nguyen. The main objective is to improve customer reach efficiency and enhance
competitiveness through an online distribution channel. The research methodology includes collecting data on
the clean tea market and production processes, while implementing the construction of the website interface
according to the specific technical requirements of the business. The topic aims to contribute to local
economic development by expanding the clean tea distribution network and raising awareness about product
quality.
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