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Abstract: In the context of fierce competition in the online phone SIM market, this topic aims to solve the
problem by developing an automated advertising system on fanpages. The main goal is to optimize the online
SIM business process to increase revenue and customer experience. The research method combines online
marketing theory with experimentation based on social media automation technology. Expected results
include building an effective solution, contributing to the sustainable development of the phone SIM service
industry.
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