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Abstract: This topic aims to evaluate the effectiveness of Facebook marketing strategies in current business
practice. The main objective is to identify the key factors determining the success of advertising on the world's
largest social media platform. Using a combination of theoretical research and empirical data analysis, the
study seeks to provide business managers with the necessary knowledge and skills to optimize their online
marketing strategies. This will be an important contribution to understanding the application of Facebook in
the modern business context.
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