Build a marketing website for Lazada and optimize it for Google search
engine.
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Abstract: In the fiercely competitive landscape of e-commerce, building an effective marketing website for
Lazada is an urgent need. This project aims to design and deploy a professional marketing website with an
attractive interface, regularly updated content, and a flexible product management system. The research
methodology combines experimentation and data analysis to optimize SEO on Google. The expected outcome
is a comprehensive solution that helps Lazada enhance its competitive position by improving website visibility
on search engines, while also contributing to the understanding of effective online marketing strategies.
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