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Abstract: In the context of increasingly strong digitalization in the business field, this topic focuses on
designing and implementing a website system specializing in the trading of Buddhist paintings. The objective
of the research is to meet the needs of customers interested in Buddhist culture in accessing products through
the online environment. The method combines theories of website design with practical system construction
according to specific requirements. The expected outcome of the topic is not only to enhance the shopping
experience for customers but also to contribute to promoting Buddhist culture through artistic products.
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