Developing an analysis and optimization strategy for the brand promotion
website system of Sofa Hoang Gia store.
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Abstract: In the era of rapid digitalization, building a strategy for analyzing and optimizing a brand
promotion website plays a crucial role in the sustainable development of furniture businesses. This topic aims
to solve the problem of enhancing user experience on the current website of Sofa Hoang Gia store, thereby
increasing brand awareness and boosting revenue. Through a combination of theoretical research and
experimentation, this topic will provide a multi-dimensional analysis system and website optimization
methods suitable for the specific needs of target customers. The expected results of this topic not only
strengthen the store's competitiveness but also contribute to the overall development of the Vietnamese
furniture industry.
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