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Abstract: In the context of the development of digital technology and the demand for multi-dimensional
information from customers, this topic focuses on building an effective communication system for the Viettel
Huong Son Retail Center. The goal is to improve customer experience by optimizing internal and external
communication processes. Through theoretical research combined with experimentation, the topic will
propose technical solutions and specific implementation procedures. The expected results of this project not
only enhance the center's competitiveness but also contribute to the application of information technology in
retail management.
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