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Abstract: In the context where effective information management and marketing are becoming increasingly
important for pharmacies, this topic focuses on building a specialized communication system for Trung Kien
Pharmacy. The goal is to improve customer access to information through a digital platform. The research
methodology includes both theoretical aspects of communication management and practical application
deployment. Through this process, the topic is expected to contribute to enhancing the brand image and
strengthening customer interaction for Trung Kien Pharmacy.
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