Building an analysis and optimization strategy for the TiT Shop Quang
Ninh brand promotion website.
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Abstract: In the fiercely competitive e-commerce market, this topic aims to solve the problem of improving
communication efficiency and enhancing brand recognition by building a strategy for analyzing and
optimizing the promotional website for TiT Shop Quang Ninh. Through theoretical research combined with
experimentation, the topic is expected to apply methods of content optimization and website design to enhance
user experience, thereby improving conversion rates and revenue. This result not only contributes to the
sustainable development of TiT Shop Quang Ninh but also provides a reference solution for similar
businesses.
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